
Janice Rosenthal’s goal for every event is to 
turn the vision into reality — no matter what 
the budget. She has been in the business for 17 
years and works by the mantra: “Good enough 
isn’t good enough, the best comes close.”

Keep in mind: Party planning is an adventure. 
Think outside of the box and have fun with it. Be 
enchanted by the possibilities.

A sneak peek: Your invitation should be cap-
tivating, creating excitement and curiosity for the 
event. It should reflect your personality and the 
sense of occasion. Today, there are many accept-
able forms, from a high-tech e-vite with flash 
graphics and music, to an old-fashioned gilded 
invitation that is hand-delivered.

Provide clear expectations: Guests should 
understand the occasion — if it is outdoors, if 
temperatures will change, if you have a particular 
dress code in mind. This will ensure they are com-
fortable and still able to express their creativity.

Achieve continuity: A theme is always a 
good place to start, even if it’s just a color scheme. 
Carry that through the invitation, linens, decora-
tions, menu, entertainment. Your good taste 
and personal style should be woven throughout 
the event.

Organized chaos: Guests should become 
party participants, with all five senses engaged. 
See: themed decorations; taste: food and drink; 
listen: to music; touch: party favors; smell: fresh 
flowers. Encourage mingling with scavenger 
hunts and other games, dancing and group 
photos.

When entertaining: Whatever you do, do it 
well. Style, taste and elegance can be achieved 
at any price if you know how to properly execute 
your vision.
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